
10- Part Mini Course On Starting A Soap Business

Email #1

Subject: {!firstname_fix}, Is There A Market For Your Homemade Soap?

Dear {!firstname_fix}

Aside from being a lot of fun, soapmaking is also a thriving

business. Whether you intend to train people to make soap, or sell

your own homemade soap and soap products, there is a proven market

out there.  And the great thing about it is that the skills you

need you can easily learn. (Check out "The Super Soapmaking Book"

at [your hoplink here] for more on learning the

skills you need and the steps for setting up a successful soap

business). 

Soap is something everybody needs. For a lot of people, homemade

soap is an inexpensive luxury they indulge in. For others, special

recipes of homemade soap are a necessity because of their curative,

soothing or relaxing properties.

Selling soap is a business you can start from the comforts of home,

with very little initial investment. The ingredients for making

soap aren't expensive. And with practice, you'll be able to find a

soap making method that works for you. With those in place, you are

ready to create your product.

I would understand if you are a bit worried about the competition.

After all, mass produced soap is available everywhere. They're

inexpensive, they're not bad, and they advertise. What chance would

you have competing with those guys?

But I dare say that there is a market for homemade soap - and it's

not the same market that the commercial soap products are after.

This market includes consumers who are averse to commercial soap

because they want something more. 

We are talking about people who are particular about soap scents,

concerned with being unique, desire only the choice ingredients for

their soap and are after the special properties that specialty

soaps carry. These are the people who are willing to pay a premium

for premium soap blends.

Aside from this market, you also have the gift market to consider. 

Soap is a wonderful gift item, that is easy to personalize and that

can come in a wide variety of creative shapes, sizes and packaging

concepts. It is also a popular party favor and corporate gift item. 

Before you launch your business, you need to identify the specific

niche or the specific market you are targeting, You need to create

a business plan and create a market strategy that will allow you to

reach your market, to differentiate yourself and to beat the competition.

Finally, you also need a pricing strategy that makes sense and will

allow you to earn a decent profit. 

All of these will be covered in our 10-day mini course. And if you

would like a more in depth discussion on the topic of setting up a

soap business, as well as learn the skills that you need if you

are a beginner soap maker, then check out this book called "The Super

Soap Making Book". This book has all the information you need to be

able to create unique soap recipes and to set up a successful soap

business. You can look it up here:

[your hoplink here].

In my next email, we'll talk about what makes a soap stand out in

the minds of consumers. This is vital to understand when you're

planning what kind of product you should create in order to appeal

to your clients.

Cheers,

[your name here]
Email #2

Subject: Soap is Soap is Soap… Or Is It?

Dear {!firstname_fix},

In today's competitive market, it's not just enough to be able to

create a good product. It's absolutely essential that you create a

product that is special - that is different from all the rest that

came before it. There's so many factors to consider that not all of

them can be discussed in this email.

Fortunately, all you need to do to be able to plan and create

amazing soap product lines have been outlined for you in this book,

"The Super Soap Making Book". It’s a personal favorite, which I 

consider to be a wonderful reference and guide for

budding soap makers and soap entrepreneurs. Just take a

look at some of the topics that it covers:

-
How to make soap

-
How to create your own soap recipes

-
How to handle soap making chemicals safely and properly

-
How to set up a successful soap business

-
Creative ways to enhance soap

-
How to use essential oils and fragrances

-
How to choose soap making oils to achieve desired effect

-
Inspiring ideas to package your soap

There's more! Get the full scoop here:

[your hoplink here]
Now back to our topic. So, what does make soap special? 

When answering this question, we can look at the physical benefits

that the soap delivers, and we can also look at the emotional

benefits that we get out of using soap.

The physical benefits that make soap special are very obvious.

Here's a list of what it could be: 

-
Some soaps clean better

-
Some soaps smell better

-
Some soaps are shaped creatively, which makes them very appealing

and attractive

-
Some soaps have special properties that make them different - for

example some soaps have a moisturizing effect on the skin, or some

soaps also exfoliate while cleaning the skin, etc.

-
Some soaps have soothing and curative properties - example are

soaps that are meant to treat acne prone skin or eczema

-
Some soaps have relaxing properties that allow the user to

de-stress while taking a bath.

But to be able to truly create soap that stands out among the rest,

it is important to understand the emotional benefits that we derive

from using soap. These benefits are not directly a result of the

features of our soap product - although they support it - but

rather, this is the product of the overall bathing experience.

Here's a list of what these emotional benefits could be:

-
Confidence

-
Desirability and Sensuality

-
Calm

-
Energy

-
Exclusivity

-
Fun and Optimism

When planning your product line, think about the emotional impact

that you want your products to have on your consumers. What do you

want them to FEEL after they've used your soap? What situations or

occasions do you see them using your soap? 

Taking these into consideration can help you choose the 

ingredients that will go to your product. These will help you 

find ways to make your product stand out against other 

specialty soap products. 

And not only that. If you create a soap that consumers believe to 

be more special than the other soaps out in the market today, 

then you'll be able to command a better price for them, too.

Once you've decided what benefits you want consumers to associate

with your product, it's time to choose your recipe. For this, you

can check out the book, "The Super Soap Making Book". This book

contains soap making recipes and instructions to help you create a

perfect batch of your desired soap. It also contains a

saponification index of various soap making oils to guide you should

you prefer to create your own recipe. You can check it out here:

[your hoplink here]
Now, when it comes to planning your product, one important thing

you need to consider if you intend to sell your products to the US

domestic market is the FDA regulations that you need to follow. You

see, the FDA can classify soap as either a soap, a cosmetic or a

drug, depending on the properties that you plan to promote.

The FDA will define your product as soap if the only claim that

your product will make is that it cleans. If your soap promotes

itself as a moisturizing soap, then it's considered a cosmetic. If

it claims to manage acne, then it's considered a drug. Depending on

where your product is classified under, you will need to comply

with various labeling rules.

To know more about the FDA rules on labeling soaps, cosmetics and

drugs, check out this link:

http://www.fda.gov/Cosmetics/GuidanceComplianceRegulatoryInformation/ucm074201.htm
In my next email, we'll talk about how trends can affect your

business and how you can spot trends and take advantage of them.

Talk to you soon!

[your name here]

Email #3

{!firstname_fix}, Here's How You Can Spot Lucrative Trends!

Dear {!firstname_fix},

Being first to market is a great advantage - if you can pull it

off. Some of the advantages of being first are that: 

-
You can command a good price

-
The new product is associated with your brand and anyone else who

come up with the same product will be a copycat and will be

measured against you.

-
Your brand becomes more valuable as it is perceived to be

innovative

-
You get to acquire new customers into your brand, who may be

interested in your other products or product lines

-
You get to strengthen your relationship with existing customers

To reach this coveted position, you need to pay attention to trends

that may affect your consumer's tastes and preferences. This is

actually very tricky, and there's no formula to doing it. Trends

can come from anywhere - fashion, music... even politics and

religion. You just need to keep your eyes open and make that leap

when designing your soap products.

To help you spot trends, here are some places where you can look

for them:

-
Fashion - what are people wearing? What are the forecast of

fashion designers? What are the latest products launched by design

houses - whether clothes, shoes, jewelry, or scents? What are the

brands that are doing well? By evaluating these, you'll get a sense

of what people are into now and going to like in the next

few years.

-
Architecture - Go to furniture stores, browse design magazines

and see what designs are appealing to consumers right now.

· Music - Who are the up and coming artists and what kind of music 
do they play? Are there genres that are gaining popularity that

weren't as widely accepted before?

-
Environmental Issues - Are people concerned about the changing

climate? What are the issues that concern animal rights and

environmental protection?

-
Travel - Where are people going? What are the popular

destinations now and why are they popular? What attitudes or

features are promoted together with these destinations?

-
Political Issues - How do people feel about their future? Are

they secure, optimistic? Or is the general mood cautious?

-
Competition - What are your competitor's best selling products?

The brands that sell the most - what kind of values do they

project? Is this something you feel confident that you can do

better?

Trends can help a lot when planning what kind of message you want

to send out when you sell your soap products. Are people going to 

want something practical or kitschy? Something that's simple and

elegant, or something retro and fancy?  

Of course, there are a lot of trends operating all at the same

time. How do you prioritize which one to apply to your product?

That will depend on your target market. Whatever trend is dominant

or important in the market that you are after, that's the trend

that you need to give the highest priority to.

In our next lesson, we will talk about how to identify and define

your target market. 

Talk to you soon,

[your name here]
P. S. 

I’ve talked about the book “The Super Soap Making Book” quite a bit. 

Here’s a little background information on the author, Sandy Simmons:

Sandy Simmons is a soap enthusiast. She started out as a soap

maker, making soap in her home to share with family and friends.

Over time, by word of mouth, her soap business started taking off.

She's a stay-at-home mom and a soap entrepreneur at the same time.

She shares her knowledge of soap making methods and soap business

set up and management in her book, "The Super Soap Making Book".

Read more about her work here:

[your hoplink here]

Email #4

{!firstname_fix}, Do You Know How To Identify And Define Your Target Market?

Dear {!firstname_fix},

One of the biggest mistakes committed by rookie business

entrepreneurs is they try to be everything for everyone. And what

happens when you have this mindset is, you end up appealing weakly

to all segments o f the market.

To avoid rookie mistakes like this when it comes to soap making and

setting up a soap making business, do some research before taking 

the plunge. A good place to start is to get your copy of  "The Super 

Soap Making Book" before you make any major

decisions or investments. You'll be glad that you did. This book

covers all you need to know to be able to create unique, homemade

soap, as well as tips on setting up your own soap selling business.

You can check it out here:

[your hoplink here]

When starting out on a soap making business, you need to identify

who your target market is.  You can define your target market based

on demographic and psycho-graphic factors. Demographics refer to

characteristics like age, geographic location, purchasing power,

etc. Psycho-graphic factors refer to attitude and lifestyle choices.

When choosing your target market, you have to describe it based on

these two factors. The more defined or the more specific your

definition is, the easier it will be for you to develop a product

that will appeal to this market and to get your message across. 

For example, if you plan to design soap products for children, your

target market could be the children themselves or it could also be

the parent. You could define your market in any of these 2 ways:

-
Preschoolers, ages 2 to 6, who love to play in the water, who

enjoy bringing their toys to the bath, and who love to play with

bubbles. They enjoy using products that are colorful and they like

the idea of using products that are for kids - and not something

that mom and dad also use because that way they can tell their

mommy and daddy about their special soap.

-
Moms of preschoolers ages 2 to 6 who would like to encourage

their children to look forward to a fun bath time and who would

like their children to be protected from germs-carrying diseases by

staying clean while using mild soap products that will not harm

the sensitive skin of young children.

Can you see how different the components of your product would be,

how different your packaging and the tone of your messages would be

just by defining your target market in a certain way? The end users

may be the same (kids that are 2 to 6 years old), but your product

may be totally different depending on who you decide to market to.

Once you've identified who you are going to be selling to, the next

step is to create your business plan with this target market in

mind. This is the topic of our next lesson.

Till then!

[your hoplink here]
P. S. 

Be sure to check out "The Super Soap Making Book". 

It is written for the beginning soap maker and budding soap

entrepreneur in mind. Whether you intend to engage in the soap

making craft purely for fun or also for profit, this is a book that

you will find tremendously helpful.

Right now, the book is being offered at $5.00 less than its

original retail price. Take advantage of this great deal while it's

available!

You can learn more about this book and the amazing offer by

clicking here:

[your hoplink here]

Email #5

{!firstname_fix}, Here's An Easy Business Plan For Your Soap Business

Dear {!firstname_fix},

Before you start a business, you need to plan it out really well.

By committing your ideas in writing, you are helping yourself look

at all the possibilities and prepare for any eventuality.

Creating a business plan is easy when you know what you need to do.

There's a lot to discuss and not all can be included in this email.

If you are looking for a more comprehensive resource on soap making 

and setting up a soap business, a good place to look would be 

"The Super Soap Making Book" by Sandy Simmons.

Be sure to check it out here:

[your hoplink here]

When writing your business plan, these are the major sections that

you need to have:

- Forecast

Forecasting is when you project the amount of products you need to

sell or you believe you can sell. This is not a number that you

just pull out of thin air. What is usually done in this case is you

base your forecast on the volume sold by your nearest competitors. 

Forecasting is important, because the numbers will be able to help

you plan how much raw ingredients you need, if you need to get

people to help you manufacture the soap and how many people you'll

need, seasonality and fluctuations inherent in the industry and so

on. 

Forecasting will also help you decide whether going into business

will be something worth your while or not. Or on the flip side, it

can help you decide how many you need to sell in order to reach

your earnings goal.

- Target Market

As discussed in our previous email, determining your target market

is essential because this will help you plan the type of product

you need to create and the type of marketing campaign that will get

you noticed.

- Marketing Plan

This is where you decide on your key communication messages -

messages that will set you apart from your competitors and appeal

to your target market. Part of defining your communication messages

is also identifying your communication channels. Are you putting up

a store, joining trade fairs, building your own Website, tapping

retailers and re-sellers?

- Operations Plan

This is where you identify your SOPs for creating your product,

defining exactly what kind of products you will be creating, how

many people you need to help you with it and so on. Every detail

that goes into creating your product should be addressed - from

where to source your raw materials to packaging your soap to

storing it until it's been sold. Getting relevant permits and

licenses are also included in this section.

- Financial Projection

This is where you plug in the amounts associated with the

investment you need to make. You have your initial investment which

will include your start up costs, buying equipment that you'll

need, building your website or your stand alone store, your initial

inventory of raw materials, etc. You will also need to identify

your monthly cash needs in order to run the business to cover for

your monthly expenses like staff salaries, purchases of raw

materials, electricity, communication costs, transportation costs,

and other monthly dues.

Under financial projection, you will also determine your breakeven

value and return on investment (ROI). These are computations that

will help you determine how much you need to be selling in order to

be profitable and how long you expect to run the business before

you fully recover your initial investment. 

- Exit Strategy

This is where you think about the risks associated with setting up

your business and what action you would take in case you decide to

stop operating. It is important to think about this because when

things don't turn out as planned, you don't want to be stuck in a

rut with no other recourse. 

In our next lesson, we'll look more into how you can create a

product that will stand out from the rest.

Cheers,

[your name here]
P.S. If you haven't checked out the book, "The Super Soap Making

Book", I encourage you to head on over to this site now:

[your hoplink here]
Aside from the $5.00 limited time discount that’s being offered, you

will also receive a FREE BOOK, "Soapmaking Essential Oils". This

book talks about how you can use essential oils to enhance the

fragrance of your soap. It's a great supplement to the book, "The

Super Soap Making Book" and will definitely help you if you plan to

blend your own soap recipes. 

Don't miss out on this great offer. Click here now:

[your hoplink here]
Email #6

The Secret To Get Your Soap Products Noticed and Stand Out From The Crowd

Dear {!firstname_fix},

There are many ways to stand out from the crowd. But having that

for a goal is simply not enough. You need to think about being

consistent in what you are trying to say about your product while

getting your target market's attention.

In the previous emails, we talked about how to identify what your

target market likes. And then, we talked about creating key

communication messages to communicate the features and benefits of

your product as they relate to your target market. 

When figuring out ways to stand out, making sure that they're

consistent with your key communication messages will reinforce the

position that you want your products to have in the hearts and

minds of your target market.

So, what are the ways you can stand out? Here are some ideas:

1.
Creating a unique product - creating soaps that are unique in

appearance (shapes and colors) can help people take notice of your

product.

2.
Using signature scents - play with different scents and find a

blend that's appealing to your target market

3.
Add special properties - your products can also stand out if the

have properties that make them special such as curative properties

or soothing properties.

4.
Packaging - using colorful packaging materials, or unique and

unexpected packaging materials will definitely help you catch the

attention of your target market.

5.
Selling concept - instead of selling by bar, how about selling

by weight, or by jar? Or how about creating selling packages?

6.
Endorsements - being endorsed by a well-known person will help

your product gain recognition fast.

7.
Selling location - selling in unexpected places can help your

product stand out. 

8.
Pricing strategy - using price as a way to get attention can be

tricky. You don't wan to price too low that it makes it too hard

for your to breakeven.

I'll repeat this because it's important. Standing out for the sake

of standing out doesn't work unless it's tied to your key

communication messages. By having it consistent with your overall

message, you'd be able to create a stronger identity for your

product in the mind of your target market.

In our next lesson, we'll talk about pricing - how to price your

products competitively for wholesale and retail transactions.

Talk to you soon,

[your name here]
P. S. Still not sure about getting "The Super Soap Making Book"?

Then this is the best piece of news yet. Did you know that the book

comes with a 60-day money back guarantee? From the date of purchase

of the book, you have 60 days to review the product and decide for

yourself whether it's good or not. If it doesn't meet your

expectations, just send an email and you get a full refund. No need 

to return the book, no need to give an explanation -

you get your money back and you get to keep the book, and the bonus

book, for free.

Click on this link to learn more about this offer:

[your hoplink here]

Email #7

{firstname_fix}, Learn How To Price Your Products Competitively - Get The Formula Here!

Dear {!firstname_fix},

When determining how to price your products, there are several

things you need to consider. Obviously, you want to price it within

the range that your target market is willing to spend. You also

want to price it good enough to recover your costs and keep a nice

profit for your efforts.

Depending on how you plan to market or to sell your product, you

may need to have more than just one price for a certain product.

You might want to have a retail price and a bulk selling price. You

might also want to think about giving a percentage off or a

commission to re-sellers and sales agents who are willing to help

you promote and sell your products.

Before you can price your item, the first step is to identify your

costs.

To identify your costs, you need to list down all the ingredients

you need for each bar of soap and put a dollar value to it. And I

mean ALL the ingredients - every drop and every ounce. 

Once you've accounted for the cost of the ingredients, you need to

add a value to the labor costs that went into product creation.

That means identifying how much time each person involved in the

process spends in creating a bar of soap, and the computing the

cost of those minutes or hours.

Next, you need to account for the cost of the packaging material

that you will be using for each bar of soap.

Once you have these 3 components of your product cost, you can now

compute for your wholesale and retail prices. You can use this

formula as a guide and adjust as necessary:

Wholesale Price

[(Cost of ingredients) + (Cost of labor) + (Cost of packaging)] x

2.35 = Wholesale Price

Retail Price

(Wholesale Price) x 2 = Retail Price

If you would like to read more about pricing and marketing

strategies that you can apply when setting up your soap business,

this book has it - "The Super Soap Making Book". It

has what you need to start a soap making business, including

information that will teach you all about making unique homemade

soap that you can create for fun or for profit. Head on over here

to learn more:

[your hoplink here]
In our next lesson, we'll talk about ways that you can reach out to

your target market - cheaply and effectively.

All the best,

[your name here]

Email #8

{!firstname_fix}, On The Subject Of Reaching Out To Your Customers...

Dear {!firstname_fix},

When you are starting out, every penny you spend in marketing and

reaching out to customers should count for something.  And that is

why it is important to choose well and to evaluate the various

communication medium and channels that you use.

One of the most popular media that you can use is the Internet. It

is effective and inexpensive to set up. And with sufficient

knowledge in internet marketing, you'll be able to get your message

across to people who are interested in the product that you are

offering.

There are many ways to make use of the Internet. Nowadays, you are

limited only by your imagination and by how much you know about the

internet. Here's a list of the ways that you can use the Internet

to make your product known:

-
Create a website

-
Leverage on your network of friends by creating an account in the

various social networking sites (like Facebook and Multiply)

-
Create a seller account in various auction and selling sites

(like Ebay)

-
Build an affiliate program where you offer a commission to other

webmasters who promote and sell your products

-
Participate in forums and tell people about your product

-
Create articles about your product and post it on various article

directories

-
Create ads (banner ads, pay per click ads, text ads) and have

them posted on relevant sites

Aside from the internet, there are other non-traditional and even

trade channels that you can use. You can join trade fairs, weekend

bazaars or have your items consigned. You can also organize events

such as soap making demonstrations or soap making classes to get

the word around. You can negotiate for x-deals with media companies

like radio stations or newspapers to plug your product. The nature

of these activities is such that you can keep you business at home

while trying to build your reputation. 

Every time you have marketing activities like the ones mentioned

earlier, it is important to always evaluate how effective it is

after every event. 

Understandably, you may not always expect to immediately 

turn a profit when you are starting out and just trying

to establish yourself. 

And so, at this early stage, you may want to define efficacy in terms 

of how many people you were able to reach or how strongly you 

were able to deliver your key communication messages. Later on, 

when you're more established, you'd want to add another measure

- and that would be the sales you generate from that activity or 

event.

Setting up a business is something that takes a lot of planning. If

you want to learn more about this topic and about creating your own

unique soap products, be sure to get a copy of "The Super

Soap Making Book". This book will inspire you and train you, so you

gain skills you need to create wonderfully unique soaps as well as

tips on how to set up a successful soap business. Click on this

link to learn more:

[your hoplink here]
In our next email, we will talk about a very important component of

any business - service. 

Talk to you soon,

[your name here]
P.S. If you haven't checked out the book yet, now's the best time to

do so. It's probably the best investment you'd make towards your goal of

creating perfect soap batches and setting up your own successful

soap selling business. Order now and take advantage of these

amazing offers:

-
Enjoy a $5.00 discount off the regular price - time limited offer!

-
Get a FREE BOOK "A Guide To Soap Making Essential Oils" and learn

how you can personalize your soap products using amazing scent

blends.

-
You are protected by a 60-day money-back guarantee. Get a copy

now. If you don't like it, you can always return it within the

guarantee period. If you are not satisfied, you get a

full refund and get to keep the book and the bonus product for free!

No need to wait. Click on this link now:

[your hoplink here]

Email #9

Great Service – What A Big Difference It Can Make!

Dear {!firstname_fix},

As products become more and more generic, service becomes an

important point of differentiation, a critical factor that

determines which businesses survive and which ones fail. Even if

you're just starting out, deciding to create great customer service

from the start can help you gain loyal customers early in the life

of your business.

Creating customer loyalty is such an important part of any

business. It's a concern for companies big and small, new and old.

And that's because businesses nowadays recognize the importance of

creating positive customer experiences in getting their clients to

continue to do business and to get referrals to other potential clients. 

From the last mini course, you've probably realized how expensive

it can be to gain new customers. To make your initial investment

work in marketing to new clients, you have to be able to take care

of your customers and generate repeat business and referrals.

So how can you create great service around your product? Here are

some tips to get you started:

1.
Identify the points at which customers interact with your

product. You have to look at your business from the point of view

of the customer to experience and evaluate it the way your

customers would. At what points do customers interact with your

product? Do they see it on the web? Do they order online? Do they

go to your store or a partner establishment? Are they the consumers

of the product or is it a gift item that's passed on to other

people? Map out these interaction points so that you can see where

and how adding services can benefit the customer at those points.

2.
Solicit customer feedback. Be proactive in getting your client's

feedback, both positive and negative. Talk to you customers so you

can see opportunities where you can improve your product and

service offerings. Get their opinion and ask them why they prefer

to do business with you and not with another company. 

3.
Make it easy for your customers to get in touch with you. Do not

limit yourself to a small set of communication channels. Make

yourself available through the internet and through the phone. Make

it easy for your customers to reach you. Another thing is do not

put too many layers in between you and your customers. This will

help you stay attuned to the needs of your customers.

4.
Empower your staff. Train them on how to take care of your

customers. Give them authority to make certain decisions. Make

great customer service everybody's responsibility. Cultivate a

business environment that encourages everybody in your business to

recognize the importance of keeping your customers happy.

5.
Identify the needs of lucrative sub segments of your target

market and meet them. As you get to know your customers better, you

may be able to observe sub segments of your market that are

lucrative and that would pay for additional services. Be sure to

meet the needs of this sub segment so that you can continue to grow

them. For example, if you have overseas or out of state clients who

order your soap products, offering assistance in packing and

shipping their orders can be a service feature you can offer them.

In our next - and last - lesson, we'll discuss ways you can use the

internet to grow your soap business.

Talk to you soon,

[your name here]
P. S. "The Super Soap Making Book" was written with the beginner

soap maker and soap entrepreneur in mind. It assumes zero

background knowledge and promises to teach you the tricks and

techniques that expert soap makers use to create perfect batches of

soap. Whether you intend to engage in soap making as a business or

as a hobby, this book will be able to offer you invaluable

information to that end. 

To know more about this book, visit this site:

[your hoplink here]

Email #10

{!firstname_fix},  Use the Internet To Build and Expand Your Soap Business

Dear {!firstname_fix},

This is the last day of our 10-day mini course and we've covered a

lot of ground. Here's a recap of the topics that we've discussed:

-
Identifying the market for homemade soap

-
Factors that make soap products special in the mind of consumers

-
How to spot trends and apply them to your product

-
Identifying and determining your target market

-
Information you need to create a business plan

-
How to create a unique selling proposition that will make you

stand out from the crowd

-
How to determine how much to price your products

-
Communication and trade channels you can use to reach your

customers

-
How to offer great customer service

We've covered so much and yet there's still so much more to

discuss. If you want to continue to read about the topic of setting

up a soap making business, as well as learn the tricks and

techniques of making perfectly blended homemade soap, be sure to

get a copy of the book "The Super Soap Making Book". This book

contains all the information you need to be able to create soap

products and market them successfully.

Now is the best time to get a copy while you can still enjoy a

$5.00 discount off the regular price of the book. When you get your

copy, you also receive a FREE book called "A Guide To Soap Making 

Essential Oils" which talks about how you can use essential oils to 

enhance the fragrance of your soap products.

I'm sure you'll agree with me when I say that when it comes 

to starting something new, having the best sources of

information at your fingertips will really make a difference. If

you're not sure about this book, you'll be relieved to know that it 

comes with a 60-day money back guarantee which protects you from

spending money on something you don't need. No explanations, no

questions - if you don't like the book, just send an email and

your purchase gets refunded in full. 

This could be the best investment of your soap making career. Learn

more about it here:

[your hoplink here]
When it comes to setting up and growing your business, you want to

take advantage of inexpensive and effective communication channels

to reach out to your customers. And this is precisely what the

internet is for. The internet is changing the way we do business.

Just take a look at these advantages:

-
You can reach a market that goes beyond borders. You can sell

internationally.

-
Communication is instant and happens in real time, even when you

are dealing with somebody halfway across the globe.

-
Purchase and payment confirmation also happens instantly.

-
Shipment schedules can be tracked online

In fact, potentially, you can even just set up your business online

and make money even if you don't have your products on display in a store

somewhere. Your production can take place at home. You limit your 

spending, but the opportunity for growth is tremendous.

Here are some tips to maximize your presence on the internet:

-
Actively participate in forums. Being a good netizen will help

you build your credibility and reputation.

-
Publish articles. Write articles related to soap making, gift

giving, choosing the right kind of soap, etc. In these articles,

put a link back to your site for people who would like to learn

more.

-
Create a mailing list. Get people who are interested in your

product to sign up to your mailing list. This will allow you to get

in touch with them whenever you have promotions or new products.

-
Get a payment gateway for your site. Make it easy for your

customers to but from you. Make sure you have payment facilities

that they can access to purchase from your site.

-
Get affiliates. Affiliates are sort of like freelance sales

agents who get a commission for every online sales referral they

generate from you. It's a great way to get traffic to your site,

and to generate sales.

-
Offer live chat. Again, make it easy for your customers to 

get answers to their questions. Consider the feasibility of

allowing a live chat feature on your site.

These are just some of the things you can do. When it comes to the

internet, there's a lot of possibilities you can explore to grow

and expand your business.

I hope you learned a lot from our 10-day mini course on how to

start a soap making business. If you want to learn more, you can

always get a copy of, "The Super Soap Making Book", which

discusses this topic of setting up a soap business even more. You

can learn more about it here:

[your hoplink here]
To your success,

[your name here]
P. S. There's no better time to learn about soap making and

starting a soap making business than now. And you can do just that

when you get a copy of "The Super Soap Making Book". Here

are some of what you will gain from this book:

-
Learn expert techniques on how to create perfect batches of soap

using various soap making methods

-
Learn how to tweak recipes in the book and create your own

homemade soap recipes

-
Safely and confidently handle the chemicals used in soap making

-
Be inspired by the various product and packaging ideas discussed

in the book

-
Confidently set up a successful soap making business

Get the full scoop here:

[your hoplink here]

